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A MESSAGE FROM EXECUTIVE DIRECTOR, 
STEVE SCHROEDER 

The 19th annual Calgary International 
Film Festival enjoyed its second-highest 
attendance in its history. Just over 38,000 
attendees experienced 12 days of film, 
representing 42 countries, and drawn 
from 2,700 film submissions.

The key to our success is how the festival 
brings together film fans and passionate 
filmmakers. We, the organizers, are 
honoured to help bring the festival to you, 
and are humbled by 342 passionate vol-
unteers and dozens of visionary partners, 
donors and supporters who contribute to 
bringing an entertaining arts experience 
to Calgary.

I would also like to personally thank the incredible staff without 
whose passion and dedication the festival would not exist, as well the 
board for its thoughtful guidance and governance.

Our audience loves our broad selection of independent films that 
often don’t make it to the local megaplex. Festival-goers also enjoy 
the chance to see highly anticipated movies ahead of their wide 
release. Mix this in with opportunities for filmmakers and fans to 
interact, and you have a unique arts experience.

Once more, I wish to convey on behalf of our team gratitude to all 
of you for making the 2018 festival another great success! We look 
forward to seeing you at one of our year-round events such as the 
2018-19 Doc Soup series, and of course at the 20th anniversary of the 
Calgary International Film Festival running September 18-29, 2019!

Steve Schroeder 
Calgary International Film Festival, Executive Director

WHO 
WE ARE

The Calgary International Film Festival is a multicultural and 
multi-genre event that takes place over 12 days each Fall in 
the city. The festival hosts gala events, screenings, special 
presentations, and a Behind the Screen series that emphasizes 
interaction between filmmakers and fans. The festival offers a 
unique experience for everyone’s taste presenting 178 short  
and feature films representing 42 countries.

VISION 
Our world perspective reflected, enriched and broadened by 

shared cinematic experiences.

MISSION 
To entertain and engage audiences by curating the most 

innovative and compelling films, and creating remarkable 

festival experiences.

VALUES 

Story; Discovery; Diversity; Respect; Sustainability; Collaboration

“The Calgary festival shows incredible films that 

you aren’t likely to see other places, and the 

experience of viewing films with the warm Calgary 

crowd is not to be missed!”

– Katie Taylor, Subject, FILM SCHOOL AFRICA

THE FESTIVAL EXPERIENCE, 
YEAR-ROUND
The festival may last just 12 days in the Fall, but the organization 
promotes films and film culture throughout the year. 

DOC SOUP
Doc Soup is a monthly documentary film series presented by 
the Calgary International Film Festival, in partnership with the 
Hot Docs International Documentary Film Festival. Entering its 
11th year, it runs from November 2018 to April 2019, and on the 
first Wednesday of each month it brings a new buzz-worthy 
documentary to local audiences. Visit calgaryfilm.com for more 
information.

A RED CARPET AFFAIR: CELEBRATING HOLLYWOOD’S BEST
The Calgary International Film Festival will throw Calgary's 
only official Oscar® Party and fundraiser at the historic Palace 
Theatre. Hundreds of fans from across the city will gather at 
our 4th annual event to cheer on their favourite films, network 
with the Alberta industry, walk the red carpet and watch a 
live broadcast of the Academy Awards. 

CELEBRATING OUR 20TH ANNIVERSARY IN 2019
We’re two decades old! Celebrate the 20-year milestone with us 
at the 2019 Calgary International Film Festival, to be held from 
September 18-29, 2019.

BOARD OF DIRECTORS
D’Arcy Levesque, President 
James Pettigrew, Past President 
Jill MacKenzie, Treasurer 
Brent Buechler, Secretary 
Kristin Anderson, Director 
Matthew Beswick, Director 
Lisha Hassanali, Director

Kate Monaghan, Director 
Paul Moore, Director 
Marcella Munro, Director 
Murray Ord, Director 
Nimish Patel, Director 
Evan Wilson, Director 
Darren Zwack, Director
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EXECUTIVE
Steve Schroeder, Executive Director

ARTISTIC
PROGRAMMING
Brenda Lieberman, Lead Programmer 
Sachin Gandhi, Features Programmer 
Guy Lavallee, Features Programmer 
Alex Rogalski, Features Programmer 
Karilynn Thompson, Shorts Programmer 
Brennan Tilley, Shorts Programmer 
Gillian McKercher, Programming Administrator  
Sue Bristow, Behind the Screen Programmer 
Stacey Robins, Schools Coordinator 
Courtney Smith, Special Event Coordinator 

GUEST RELATIONS
Phuong Hoang, Guest Relations Manager 
Nicole Foussekis-Stewart, Guest Relations Assistant 
Mitch Cornelius, Fleet Coordinator 
Ymene Fouli, Fleet Assistant

DEVELOPMENT
Katarina Galic, Development Director 
Jessica Kuiken, Development Coordinator 
Lucia Juliao, Development Assistant

MARKETING & BOX OFFICE
Gary Marx, Marketing Director 
Tiffany Burns, Festival Publicist 
Michael Grondin, Photo Coordinator 
Taylor Lang, Copy Coordinator 
Kelsey McColgan, Graphic Designer 
Rebecca Zahn, Digital Marketing Specialist 
Carissa Thomas, Marketing Assistant

BOX OFFICE
Phillip Leisemer, Ticketing Manager 
Kimberley Busato, Box Office Coordinator 
Sabrina Buzzalino, Debra Chesley, Nikesh Harrinarain, Kaeman 

McDonald, Cashier Supervisors 
Noah Baker, Jhellany Bautista, Blake Bougerolle, Holly 
Desimone, Vanessa Frampton, Wieneke Hermans-Shouten, 
Jaime Hernandez, Jackie Huskisson, Kail Liesemer, Antoine 
Manache, Jessica McCarrell, Alexa McGinn, Toluwanimi Okunola, 
Fereshta Ramouzi, Daniel Ryan, D’arcy Vanderwell, Julie Wiebe, 
Cashiers

FINANCE & HUMAN RESOURCES
Alicia White, Finance & Human Resources Director 
Martha Quintero, Finance & Administration Coordinator 
Barry Johnston, Bingo Coordinator

OPERATIONS
Katherine Penhale, Operations Manager 
Alonso Melgar, Volunteer Coordinator 
Lanre Ajayi, Venue Coordinator 
Nicole Burk, Venue Coordinator 
Sienna Holden, Venue Coordinator 
Sarah Matthews, Venue Coordinator 
Charles Netto, Venue Coordinator 
Cindy Christopher, Wie Yee Lee, Bartender Supervisors 
Matthew Brosseau, Logan Hill, Aliza Ruhail, Lara Schmitz, Ushers

TECHNICAL
Jessie Paynter, Technical Manager  
Chaston Bastien, Technical Assistant 
Andrew Long, Logistics Coordinator 
Binder Productions, Screening Technical Services

PROJECTIONISTS
Marc Lavallee, Matthew McKinney, Marnie Dunbar, Daniel Fregene, 
Brayden Haidenger, Kaitlyn Hall, Ty Javos, Phil Jukes, Duncan 
Kenworthy, Colin Lowe, Hanna Tucker, Daniel Valencia, Danielle 
Whyte, Jordan Wieben

Katherine Penhale and Jessie Paynter oversaw all venue operations and technical 
aspects of the Festival.
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OUR 
AUDIENCE

Overall, the festival welcomed 38,000 patrons this year, becoming 
the second-best attended festival so far. We continued using all 
the screens at Cineplex Eau Claire, both at Globe Cinema, and 
revisited the National Music Centre at Studio Bell and the Jack 
Singer Concert Hall for special events.

Our audience is wide and varied, coming from all walks of life, 
backgrounds, and demographics, and this year we had many more 
students than usual, as we launched our new Generation Next 
series to great success. As a festival that prides itself on being 
inclusive and engaging, we consider this very good news!

2017 – 40,493

2016 – 36,693

2015 – 35,155

ATTENDANCE
38,003 was our second-best attendance ever!

“The festival was full of positive energy by the 

audiences which translated to fun screenings for 

the filmmakers, all in a beautiful city with first-

class festival staff.”

– Chuck McCue, Producer, ALIVE.

2018 – 38,003
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86% of attendees rated the festival as 
an 8 out of 10 or higher (87% in 
2017)

28% of our audience this year were 
first-time guests

95% said the festival met or exceeded 
expectations (99% in 2017)

AUDIENCE PROFILE

65%
female

91%
from Calgary

our films appeal to young and old alike

our audiences keep 
coming back for more
guests saw an average of 4.4 
films (4.2 in 2017), while 206 
audience members saw 10 or 
more films.

20% 
18-29

23% 
30-39

18% 
60+

21% 
50-59

17% 
40-49

FAN OF THE YEAR
Cliff Lawley saw 37 movies in 11 days to win the second-ever Fan 
of the Year award, netting a trophy and a crisp $1000 USD travel 
voucher from Delta Airlines.

Cliff Lawley, 2018 Fan of the Year, receiving his award at the 2018 awards party.

AUDIENCE SURVEY RESULTS
Festival partner Stone-Olafson surveyed our audience to capture their feedback 
so we can continue our mission of bringing world-class entertainment to Calgary.

88% of attendees say they are likely to 
recommend the festival to others 
(87% in 2017)

SURVEY HIGHLIGHTS

98% agree that the festival is fun; 94% 
agree that it's well-organized, 
and 94% agree that the festival is 
something unique and different

"Movies give me a chance to see what 

life is like for so many others and Calgary 

Film expands that view around the world. 

It’s part of my life-long education! These 

movies help me to be more tolerant and 

understanding and ultimately a better 

world citizen. Thank you Calgary Film and 

Delta for this honour.”

– Cliff Lawley, 2018 Fan of the Year
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FILMS & 
GALAS

We continued a winning formula, sticking to two galas and focused 
on delivering the best possible festival experience. We wrapped up 
the 12-day run with an awards party on the final day. This combina-
tion, introduced in 2017 and proving quite popular, allows people to 
stay out and celebrate at the Closing Gala on Saturday night, and 
then cheer on the winners of the juried awards on Sunday evening as 
the curtains close on another successful festival.

In addition to the two official galas, there were several other special 
events occurring throughout the 12 days: after-parties at Bottlescrew 
Bill’s, musical performances at the National Music Centre and the 
King Eddy, interactive exhibits at Eau Claire, and more.

OPENING GALA
In true Western fashion, the film for the Opening Gala this year 
was the Hollywood adaptation of Canadian novelist Patrick 
deWitt's darkly comic cowboy tale, THE SISTERS BROTHERS, 
starring heavy talent like John C. Reilly, Jake Gyllenhall, and 
Joaquin Phoenix. With cowboys walking the red carpet, it was 
one of the highest-profile films of the year, nabbing director 
Jacques Audiard a Best Director award at the Venice Film 
Festival before coming to Calgary.

Calgary-born actor and honorary Film Circle Patron Andrew Phung walks the 
opening gala red carpet accompanied by Renee Amber.

Calgary artist Amy Nelson performs at the King Eddy for Alberta Music Seen.

The award-winning film THE SISTER'S BROTHERS screened at the opening gala. Festival partners served samples to opening gala guests at Arts Commons.
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film submissions
including a record number of paid submissions

2,698
FILMS
178

2016

6.59%

accepted

CLOSING GALA
Moving venues for the first time in years to Eau Claire, we trans-
formed the main area of the mall into a hockey rink-themed red 
carpet and reception to celebrate the screening of MAKING COCO: 
THE GRANT FUHR STORY. The man of the hour himself, Grant 
Fuhr, was front and centre, and he brought an entourage of cast, 
crew, and friends from the world of hockey. Oilers and Flames fans 
alike came together after the Q&A session to wind down, chat, and 
cheers to another excellent film festival year!

2017

103 75
features shorts

42
countries 
represented

+
31,922
ballots cast

screenings
230

played

in

2018
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THE
FESTIVAL'S BEST

AUDIENCE AWARDS
presented by CTV

The best of the fest decided by the audience. All films at the  
festival are eligible for Audience Awards and are based on  
audience ballots collected at each screening.

CANADIAN NARRATIVE FEATURE
THE GRIZZLIES (directed by Miranda de Pencier)

US/INTERNATIONAL NARRATIVE FEATURE
CAPERNAUM (directed by Nadine Labaki)

CANADIAN DOCUMENTARY FEATURE
LETTER FROM MASANJIA (directed by Leon Lee)

US/INTERNATIONAL DOCUMENTARY FEATURE
SCIENCE FAIR (directed by Cristina Costantini and Darren Foster)

ALBERTA FEATURE
CIRCLE OF STEEL (directed by Gillian McKercher)

NARRATIVE SHORT
PEGGY (directed by Justin O’Neal Miller)

DOCUMENTARY SHORT
INDIAN RIGHTS FOR INDIAN WOMEN (directed by Alex Lazarowich)

ALBERTA SHORT
INDIAN RIGHTS FOR INDIAN WOMEN (directed by Alex Lazarowich)

FAN FAVOURITE AWARD
Anyone who saw 10 or more films was eligible to vote on our fan award.

CAPERNAUM (directed by Nadine Labaki)

"It was an absolute honour to bring THE GRIZZLIES 

to the incredible audiences in Calgary. I’m thrilled 

that this inspiring true story is resonating with 

people across the country. The response continues 

to be overwhelming and I can’t wait for more of 

the world to see the brilliant performances of the 

astonishing young Inuit cast.”

– Miranda de Pencier, THE GRIZZLIES director

"This film represents the strength and power of 

Indigenous women. Change can happen, and it 

happens when we work together! Thank you to 

our talented crew, Aaron Munson, Brenda Turning, 

MENALON and most importantly thank you to the 

women and their families for allowing us to share 

this story.”

– Alex Lazarowich, INDIAN RIGHTS FOR INDIAN 

WOMEN director

AWARDS PARTY
Returning for the second year, the Awards Party is a relatively new 
event that occurs on the last Sunday evening of the festival. This 
year, we took over Junction YYC to celebrate the highlights of 
this year’s programming, give out a few prizes, and listen to some 
fabulous live music to wrap up the last hours of the 2018 Calgary 
International Film Festival!

Audience members cast 32,000 ballots for the audience choice awards.

After screening THE GRIZZLIES, the director, cast, and real-life subjects of the film 
shared a Q&A with the audience.
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JURIED AWARDS
All of this year’s juried award winners received a cash prize, and the 
Best Overall Short winner is eligible for Academy Award qualification.

BEST OF SHORTS ($2,500 PRIZE EACH) 
presented by Partner Distribution, Copyseis, and Jerilyn Wright

Best Alberta Short: GROSS INDECENCY: THE EVERETT KLIPPERT 
STORY (directed by Laura O’Grady)

Best Documentary Short: PRINCE’S TALE (directed by Jamie Miller)
Honourable Mention: 5 YEARS AFTER THE WAR (directed by 
Samuel Albaric, Ulysse Lefort, and Martin Wiklund)

Best Overall Short (Live Action or Animated): FAUVE (directed by 
Jérémy Comte) 
Honourable Mention: THREE PAGES (directed by Roger Gariépy)

CANADIAN NARRATIVE FEATURE ($10,000)
presented by RBC Emerging Artists Project

THE GREAT DARKENED DAYS (directed by Maxime Giroux)

"Connecting with audiences is the most import-

ant thing for me as a director. Having this story 

resonate strongly among Albertans and other 

viewers is not only touching but is also the first 

step in creating change... My hope is that every-

one who sees the film is inspired to act because, 

as it demonstrates, even one small action can 

have a huge impact.”

– Leon Lee, LETTER FROM MASANJIA director

"Bonjour everyone, It was with immense joy when I 

heard the news about this award for best Canadian 

Narrative film. Before winning this award, I was 

honoured to have the chance to present my film at 

the Calgary International Film Festival. I would like 

to thank the festival for this, as well as the jury for 

choosing this film that does not try to please. Thank 

you for understanding my message, my world. I 

also know that there were many films that could 

have won this prize, so I'm even more honoured, 

and I congratulate all the filmmakers who offer us 

their unique vision of the world.”

– Maxime Giroux, THE GREAT DARKENED DAYS director

THE GREAT DARKENED DAYS wins the Canadian Narrative Feature award.

CIRCLE OF STEEL wins Alberta Feature Audience award.
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FESTIVAL
      EXPERIENCE

For some people, films are an escape. For others, they are a thrill 
ride, a closer look at different parts of our world, or a mind-opening 
experience that makes one appreciate life in a whole new light. But 
at their heart, they are meant to be watched, discussed, and revis-
ited with other people – and our 12-day run allows our audience to 
do that, in ways that they otherwise never could.

This year, a new ticketing system, Eventive, was integrated into 
the Calgary Film website. The system garnered extremely positive 
reviews from the audience and made it easier than ever before to 
build a schedule, buy tickets, and check other information from 
your phone, tablet, or computer.

BEHIND THE SCREEN
Now a festival staple in its third year, we had ten events in 
the Behind the Screen series in 2018, with a total audience of 
733 – representing a total increase of nearly 25% over last year. 
From chats about child acting to honest discussions about the 
difficulties faced by First Nations artists in the industry, this 
series once again proved its allure, and even drew legendary 
film critic Leonard Maltin and his daughter Jessie to the festival 
to participate in an intimate and entertaining conversation 
about the future of the movie critic in the age of the internet.

NOTABLE ATTENDEES & GUESTS
Leonard & Jessie Maltin – film critics

Nicholas De Pencier, Director ANTHROPOCENE: THE HUMAN EPOCH

Anne Dagg – subject, THE WOMAN WHO LOVES GIRAFFES – 
pioneering research scientist

THE GRIZZLIES, based on a true story of a teacher who moves to 
the Arctic and inspires a group of demoralized students through 
lacrosse. Guests in attendance included director Miranda de 
Pencier, the real-life teacher Russ Sheppard and a group of his 
students. After the screening, the audience provided a standing 
ovation.

Leonard and Jessie Maltin.

The public experiences a special effects demonstration during a tour of Bleeding Art Industries as part of the Behind the Screen series.
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ALBERTA MUSIC SEEN
This year’s SHOWCASE ALBERTA event, ALBERTA MUSIC SEEN 
was our way to highlight the talent and hard work of the prov-
ince’s music video filmmakers, while simultaneously promoting 
the musicians who work with them. We screened ten of our top 
selections at the National Music Centre, interspersed with musical 
performances, and brought the whole party over to the King Eddy 
afterward to catch some more Alberta acts putting on a show.

GENERATION NEXT
The festival’s new youth program, Generation Next, launched at 
this year’s festival to great success. Special daytime school screen-
ings of student-selected films were attended by over 1,300 Calgary 
area high school students from almost 60 classes, which surpassed 
our targets for the first year of the program.

INTERACTION & ENGAGEMENT
Besides the numerous Q&As with visiting filmmakers and the 
Behind the Screen events, this year saw plenty of audience 
engagement and community involvement all across our venues. 
From industry happy hours at Paper St., to after-parties with live 
music at the King Eddy, and a gala that saw Eau Claire turned 
into an impromptu hockey rink, there was always something to 
see at the festival!

Happy hours at Paper St. were the place for filmmakers and the public to mingle. THE MAGIC PIANO screened at Studio Bell and was accompanied with live piano.

Melted Mirror performs at the Alberta Music Seen event held at Studio Bell.
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PROMOTION & 
  MARKETING

CAMPAIGN
From August through to September, festival advertising was 
seen across both traditional channels (billboards, roadway bridge 
banners, transit, television, radio, print, and posters), as well as 
social media and website digital advertising. Calgary was the core 
audience, with selected regions around Alberta also seeing ads 
promoting the 2018 festival.

DIGITAL ADS AND MARKETING
The main driver of the festival’s awareness-based marketing was 
through online advertising, and our audience has noticed.

Online advertising continues to garner the highest recall from festi-
val goers. Audience members surveyed recalled seeing advertising 
for Calgary Film on these channels:

Social media and the festival’s website had more of an impact on 
message penetration this year:

WEBSITE
The Calgary Film website is growing in importance for the audience 
to learn about the films, schedule, and purchase passes and tickets. 
The website is also a hub for filmmakers to engage with the festival 
and submit films for consideration. 

Audience members report that use of calgaryfilm.com is very high 
and has grown since 2015:

The festival’s website continues to be the most important planning 
tool for festival guests, followed by word-of-mouth recommendations:

Coming into this festival off a streak of record-breaking years for 
attendance, we began planning for 2018 with our work cut out for 
us. Setting a vision for the future and eager to continue the general 
trend of becoming a community staple of the highest quality, we 
focused efforts on awareness-based marketing.

BRAND
We continued with our “What a Scene” brand tagline, solidifying our 
identity and maintaining engagement from last year. It was familiar 
to our loyal film fans and relatable for first-time festival guests.

72% Online (website, email, social media)

47% Word of mouth

24% Newspaper and magazine

24% Outdoor

54% Facebook

17% Twitter

26% Instagram

67% Calgaryfilm.com

77% Website

48% Word of mouth

48% Social media posts and e-newsletter

2018 – 93%

2017 – 91%

2016 – 91%

2015 – 90%

2018 – 97% for people who attended 5 or more films
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FACEBOOK
Facebook continues to be an important way to connect with 
our fans, though they are increasingly turning toward other 

apps for consumable media. Over 1,500 more people followed 
us in 2018, amounting to 14,214 - up from 12,620 last year (a 
12.6% increase).

TWITTER
Quick, short, and to the point, Twitter is excellent for updates, 
promotions, and quickly disseminating word out to the public. 

TOTAL FOLLOWERS 
Up to 11,657 from 11,032.

IMPRESSIONS 
Measuring how many people were exposed to our tweets, this 
number reflects how far-reaching our tweets are. We reached 
around 829,100 people this year.

NEWSLETTER
With weekly newsletters going out pre-festival and daily during 
the festival, we continue our direct line of communication with our 
most engaged audiences. An additional 661 people subscribed 
throughout the year, bringing the 2018 total to 12,624 subscribers.

2018 – 5,339 (14.1% increase)

2017 – 4,681 

INSTAGRAM
Perfect for sharing photos and short videos on-the-fly, Instagram 
is an increasingly important way for our fans to check out what’s 
going on during the festival, and feel engaged with our activities. 
We added hundreds more followers, moving from 4,681 to 5,339 – 
an increase of 14.1%.

MEDIA COVERAGE
185 news stories.

2018 – 185 (10% decrease) 

2017 – 206

2018 – 14,214 (12.6% increase)

2017 – 12,620 

2018 – 11,657 (5.7% increase)

2017 – 11,032

2018 – 12,624 (5.5% increase)

2017 – 11,963 

EVENTIVE
New for 2018, the festival moved to a new ticketing platform, 
Eventive. This new platform offered powerful account management 
tools including the ability to browse and choose films using an inter-
active schedule. A significant improvement with the new ticketing 
tool is the ability to easily redeem and manage tickets for films.

Guests loved the new ticketing system for the flexibility, and also 
the ability to gift film tickets to friends and family.

Red carpet host Kim Hayden from Kim’s Kitchen at the Opening Gala.
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IN THE 
  COMMUNITY

MAKING FILM ACCESSIBLE
As part of Calgary, we love giving back to the local community. So 
each year, we donate tickets and invite groups who may otherwise 
not be able to attend.

CONTINUING GREEN INITIATIVES

WASTE DIVERSION
The festival works in partnership with Green Event Services and the 
Globe Cinema to divert waste through a comprehensive recycling 
and composting program. Organic food waste, mixed recycling, 
and beverage containers were collected and processed. The 
Festival will continue working towards a zero-waste event.

254 tickets donated to new 
Canadians through the Cultural 
Access Pass program

482 tickets donated to community 
partners

“Organization was great, volunteers were awesome. 

All together 10/10! I very much appreciate the oppor-

tunity to visit the festival.”

- 2018 Cultural Access Pass recipient

From 235 kg of waste at Globe Cinema:
23% 

(53 kg)
42% 

(98 kg)
36% 

(84 kg)

LANDFILL RECYCLED COMPOSTED

ENERGY OFFSETS
In addition to our waste diversion efforts, we worked with Bullfrog 
Power to offset the power used at our venues. 16,685 kWh of green 
electricity was put onto the grid on behalf of the 2018 Calgary 
International Film Festival.
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      SUPPORTINGCALGARY FILM
PARTNERS
This year we were grateful to achieve a record level of both cash 
and in kind support from our dedicated partners, who include 
corporations, small businesses, charitable foundations, media, 
community partners and public funders. We extend our deepest 
thanks to the people who make the festival possible each year.

FILM CIRCLE
Founded in 2011, Film Circle and its donors play a vital role at 
Calgary Film by supporting the festival’s activities, with a particular 
emphasis on fostering emerging artists and young filmmakers. 
They are our partners in building an amazing festival and bringing 
incredible experiences to Calgary. Thank you to the 2018 Film 
Circle Patrons!

A new hangout space this year at Eau Claire, the Film Circle lounge 
was a prestigious and quiet place for industry and Film Circle 
guests to wind down between screenings. More than 300 people 
used it this year.

VOLUNTEERS
Without our team of dedicated volunteers, this festival simply 
would not be able to continue. We are very grateful to have 
worked with so many great people!

93 partners 26 new 
partners

“The immediate communication from festival staff 

is incredible, and the volunteers were extremely 

welcoming and hospitable!”

– Nathan Pfaff, Director, FILM SCHOOL AFRICA

2018 – 342 (20% decrease)

2017 – 404

2018 – 8,426 (10% decrease)

2017 – 9,371

2018 – $693,900 (8.5% increase)

2017 – $639,200

IN-KIND SUPPORT

35members 10honourary 
patrons

166 of 342 (49%) were returning from years past

FILM CIRCLE MEMBERS

Platinum 

Dan O’Reilly

Gold 

Ann Boerner, Jackie Flanagan, Kelly Hewson, D’Arcy Levesque, Brian Mahoney, 

Ann McCaig

Silver 

Kristin Anderson, Matthew Beswick, Brian Boulanger, Brad Field, Lisha 

Hassanali, Gil Hopkins, Jill MacKenzie, Lynn Moen, Kate Monaghan, Paul Moore, 

Tammy Mowatt, Marcella Munro, Joe Novak, Nimish Patel, James Pettigrew, 

Brad Pierce, Becky Rock, Terry Rock, Debra Ross, Rita Sasges, Cody Slater/

Bernadette Geronazzo, Michele Stanners, Arlene Strom/Colin Jackson, Yves 

Trepanier/Cheryl Gottselig, Domenic Venturo, Richard Waller, Peter Wallis, 

Helen Zenith, Darren Zwack

Honorary Patrons 

Amanda Forbis, Joe Novak, Peter Wallis, Tom Jackson, Andrew Phung, Brett 

Wilson, Ann McCaig, Wendy Tilby, Helen Zenith, Domenic Venturo

RETURNING VOLUNTEERS

VOLUNTEER HOURS

ACTIVE VOLUNTEERS

2018 – 422% increase

2017

FILM CIRCLE DONATIONS

2018 – 49% increase

2017

FILM CIRCLE MEMBERSHIP
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MAJOR FESTIVAL PARTNERS

PUBLIC FUNDERS

GALA & SPECIAL SCREENING PARTNERS

AWARD PARTNERS

PRESENTING PARTNER

FILM SERIES PARTNERS

THANK YOU TO 

OUR PARTNERS

Operated by
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FESTIVAL PARTNERS

BEHIND THE SCREEN PARTNERS

MEDIA PARTNERS

OFFICIAL SUPPLIERS


